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• Designed a custom re-branded vision of the onboarding experience

• Educate the audience, and make sure the value of the app is immediately apparent

• Create a new information architecture and navigation for the onboarding and documentation for the users

• Reformat the content to allow users to get started quickly, and easily access the resources they need to get started 

setting up their organization with the app

Givelify, a funds transfer app for charities and non profits seeking donation based payments, was in 

need of a branding refresh and a content update for their onboarding.  Givelify’s scope and goals were 

as follows:

G i v e l i f y  o n b o a r d i n g

•  MOBILE VIEW OF CUSTOMIZE MOBLE 
STEPS

• CARD STEPPER CREATED FOR SIMPLE 
SWIPING ON MOBILE SCREENS

• 3  STEP QUICKSTART GUIDE CREATED

• CUSTOM BRANDING AND NEW 
ICONOGRAPHY 

•  STEPPED GUIDE FOR USERS TO GET A 
QUICK OVERVIEW

• SCREENSHOTS OF APP INCLUDED FOR 
EASE OF USE AND FAST MENU AND UI 
RECOGNITION WHILE FOLLOWING 
THE STEPS

• MAKE SURE THE USER HAS 
SIGNED UP ALREADY, IF NOT 
DIRECT THEM TO DO THAT 
FIRST.

•  ADD SEARCH TO SEARCH ON 
KEYWORD I .E.  RETURN USERS 
SEARCHING FOR ‘VIDEO’

•  MAKE IT CLEAR THIS IS 
GOING TO BE EASY.

•  SIMPLIFY INTO CORE STEPS 
NEEDED TO GET FULLY 
RUNNING WITH A CAMPAIGN

• CHANGE MESSAGING TO 
‘CAMPAIGN’ ORIENTED

• QUICKSTART GUIDE FOR A 
FAST OVERVIEW OF CORE 
STEPS

• USER CAN CLICK ON 
NUMBERS OR ARROWS TO GO 
THROUGH THE STEPS

• SLIDES PROVIDE TOP LEVEL 
INFORMATION TO GET THE 
TASKS DONE.  A LINK CAN GO 
INTO FURTHER DEEP DIVE OF 
THE CONTENT

• INDEX OF LINKS -   ALL 
CONTENT AVAILABLE TO 
HELP THE USER GET STARTED

• REDUCE COGNITIVE LOAD 
AND SEARCHING TIME FROM 
COLLAPSABLE MENU -

•  INSTEAD OF USING DROP 
DOWNS OR TRAYS,  EXPOSE 
ALL INFORMATION IN ONE 
VIEW FOR HIGH VISIBILITY 
AND SCANABILITY

• PRESENT CONTENT IN AN 
ARTCLE-LIKE BLOG STYLE 
LAYOUT TO INCREASE 
SCANNABILITY AND 
ENGAGEMENT

DESKTOP

Wires 

Givelify CAMPAIGN launch pad

1 2 3

PROMOTE YOUR FUNDRAISER

CONTINUED SUCCESS

PRINTED 
MATERIALS

VIDEO

LAUNCH DAY

GUIDE

CREATE A 
CAMPAIGN

ADD

LOCATIONSEDIT YOUR PROFILE

TRACKINGPersonal Memos REWARDS

Getting Started - quickstart guide

search

GET STARTED
NOT SIGNED UP YET? the first 
step is signing up for givelify.  Once 
your account is verified, then you’ll 
be ready to start a campaign

Getting up and running with your first campaign is easy.  There 
are 3 main steps to a givelify fundraising campaign

CUSTOMIZE CREATE A 
CAMPAIGN

LAUNCH

Read More about 
the customize screen

1
CUstomize

2
Campaign

3
launch

CUSTOMIZE GIVELIFY

GET STARTED

CREATE A CAMPAIGN

LAUNCH A CAMPAIGN CONTINUED SUCCESS

CUSTOMIZED PROFILE

SIGN UP AND GET STARTED  >> >

ADD EVENT LOCATION

TEST YOUR DONATION

CREATE A FIRST CAMPAIGN

PROMOTE A CAMPAIGN

PROMOTE ONLINE

PROMOTE IN PRINT

VIDEO RESOURCES

MANAGE SETTINGS

MANAGE DONATIONS

GET DETAILED REPORTS

VIEW AND RESPOND TO MEMO LINES

ENCOURAGE AND REWARD 
SOCIAL SHARING

LAUNCH A GIVELITHON 

TRACK YOUR RESULTS ADD ONLINE GIVING TO SOCIAL 
MEDIA AND EMAILS

SHOW HOW TO ADD A PERSONAL MEMO 
TO DONATIONS

ACCOUNT MANAGEMENT

Details

•  TYPOGRAPHY WITH 
HEIRARCHY OF COLORS 
AND WEIGHTS

• CLEAN WHITE CARD 
STYLE 

•  ORANGE, PINK,  PURPLE 
PALLETE

• BRAND TEXTURE AND 
PATTERNS

• GRADIENTS USED TO 
PROMOTE EYE 
MOVEMENT AND DESIGN 
FLOW

• MONO COLORIZED 
ICONOGRAPHY

• SHADOWED TABS AND 
ICONS TO PROMOTE 
DEPTH

• CUSTOM ICONS

• SHADOWED EFFECT

• MICO ICONS TO 
PROVOKE MOVEMENT

Project overview View Prototype

•  CUSTOM ICONS

• CARD STYLE CONTENT SPOTLIGHTS 
FOR QUICK SCANNING

• VIDEO SPOTLIGHT

• HOW-TO VIDEO SECTION ITERATED 
THROUGHOUT THE DESIGNS

• NEW BRAND GUIDE WAS CREATED FOR 
GIVELIFY

• THE COLORS REPRESENT A FUN, 
MODERN AESTHETIC WITH 
MOVEMENT AND FLOWING SHAPES.  

CURRENT REVISED

information architecture

Desktop mobile



• I designed the app with the goal to bring some of the imagery and branding into the UI

• The menu had too many items, and needed a filter feature for ease of use

• Added edit and remove options for users to quickly edit items already in their order

• Removed an extra view that was used for a landing page to add food.  Instead in the new flow users will be sent 

directly to the full menu option with controls to filter their list

Methodology offers San Francisco custom meal plan delivery.  The focus on health, and Methodology will 

cater to their customer’s every whim when it comes to ingredients and quality.  The app needed to be 

revamped to offer robust menu editing, and as their menu grows with more and more items it needed 

some information architecture overhauls to get the menu readable, and editable.

M e t h o d o lo g y  M o b i le  A p p

•  DEFAULT VIEW

• SHOW EXISTING ITEMS ALREADY 
INCLUDED IN THEIR SELECTED MEAL 
PLAN

• OFFER EDIT OPTIONS, AND FILTERS 
TO NARROW DOWN RESULTS SHOWN 
BELOW

• ENHANCE UI  WITH IMAGERY AND 
COLOR

• SECTION OUT THE DIFFERENT 
MEAL TYPES AND FOOD TYPES FOR 
EASY SCANNING

• OFFER UI  ICONOGRAPHY FOR QUICK 
RECOGNITION OF SPECIALTY MENU 
QUALIFICATIONS

• COLOR CODE UI  FOR RECOGNIZABLE 
AND SCANNABLE INFORMATION

Details

•  A METHOD TO SKIP DELIVERY AND 
CALL TO ACTION TO ADD FOOD TO 
ANY DAY WAS CREATED FOR EASE 
OF USE

• PRIMARY ACTIONS ARE KEPT AT THE 
TOP WITHIN THUMB’S REACH FOR 
THE USER ON MOBILE DEVICES

• A SUMMARY OF ALREADY SELECTED 
FOOD ITEMS IS BELOW

• IMAGERY WAS BROUGHT INTO THE 
APP TO ADD TACTILE AND 
EMOTIONAL AESTHETICS

• IMAGES CAN ALSO SET THE 
EXPECTATION FOR THE USER ON 
WHAT THEY WILL EXPECT TO BE 
DELIVERED

• ICONS CREATED FOR EACH FOOD 
RESTRICTION OR MEAL PLAN, TO 
CREATE A VISUAL LANGUAGE THAT 
CAN EASILY BE SCANNED

• ADDED FOOD IS SUMARIZED WITH 
PRICE,  AND EDIT AND REMOVE 
ACTIONS

• FILTERS WERE ADDED TO THE 
MENU TO ENHANCE THE USER’S 
CONTROL OVER THE LIST OF ITEMS 
PRESENTED

• FILTERS APPLIED CAN BE REMOVED 
WITH AN X

Project overview View Prototype



Wires 

• Designed to increase shopper engagement with nearest stores

• Interactive map tool, nearest location auto-detected using Akamai, and an inventory  check to display 

availability were designed into the experience

• 3 x Increase of In-Store Pickup use by customers on the UO site

As an omni channel business, UO needed to design an in store pickup interactive control, to increase the 

in-store pickup program to gain foot traffic in stores and to encourage customers to use a free 

shipping method to increase AOV and frequency of customer purchase.

Project overview View prototype 

u o   I N - S T O R E  p i c k u p

• INTERACTIVE TILES

• EXPANDING PRODUCT TRAY

• NAVIGATIONAL EXPOSURE

• QUICKSHOP VIEW FROM PRODUCT 
TRAY

• ACTIVE TILE INDICATION WITH 
ARROW

• ART LAYERED BACKGROUNDS

• CONFIGURABLE IMAGERY

• EMBEDDED TEXT

• CHECKBOX 
LARGE FOR TAP 
ZONE

• SKU CONTROLS 
CONVERT TO 
DROPDOWN

• CHANGE STORE 
BUTTON OPENS 
MODAL

MOBILE

Pickup In Store

Avai lable for FREE Del ivery and 
pickup 
within 24 hours at Walnut Street 

Change Store 

What's This?

Size :

Color:  

FILA + UO Docka Striped 
Short

$75 • +25% off

See a l l  F ILA
UO Exc lus ive

In-Store Pickup 

•  EMPHASIS ON TIME 
WITH BOLD

• LOCATION AUTO-
DETECTED

• CHANGE STORE 
OPENS MODAL 
WINDOW

• CHECKBOX 
CONVERTS BUTTON 
TO PICKUP IN STORE

DESKTOP

Pickup In Store

Avai lable for FREE Del ivery and pickup 
within 24 hours at Walnut Street 

Change Store 

What's This?

XS   S    M    L

Size :

Color:  White

FILA + UO Docka Striped Short
$75 • +25% off
See al l  FILA
UO Exclusive

In-Store Pickup 

Large

White

user flows



• Designed to bring their new brand guide into a digital UI

• Primary goal is to sell Coffee and Chocolate products, and encourage users to read more about the 

message and mantra of Equal Exchange’s core mission

• Increase conversion and ease of use for any shopper on the Equal Exchange Site

Equal Exchange, a fair trade sourcing company for coffee, chocolate, bananas, tea, and gifts was looking 

for a new and modern ecommerce update for their website.  I helped them define their brand and 

implement a new digital shopping experience, focused on rich imagery and evoking emotional 

response.

E q u a l  E x c h a n g e

•  COMPLETELY NEW ECOMMERCE 
CATEGORY PAGE LAYOUT

• BANNERS WITH DIVERSE MESSAGING 
AND COLOR PALETTES

• PRODUCT DESCRIPTION FACED OUT 
FOR SEO

• NEW MENUS AND AI  FOR EACH 
CATEGORY

• DYNAMIC MENU BUILT TO SCALE 
FOR NEW PRODUCTS AND 
CATEGORIES

• SMALL AND MEDIUM SCREEN 
OPTIMIZED, STEPPED NAVIGATION

• CONDENSED PRODUCT CATEGORIES 
FOR EASY SCANNING

Wires 

DESKTOP

Project overview see full project on emoney

Final designs 



• Designed with the goal to give users a simple comprehensive view of their finances that evokes stability

• Create a modern and sleek presentation from an outdated dashboard, with an emphasis on 

storytelling 

• Allow users to track more than just automated financials, giving an added value to the product

Moneyscope is a concept for an interactive dashboard tied into a private individual’s retirement and 

investment portfolio.  In this view, a user gets a ‘snapshot’ of their finances, and a holistic view on the 

health of their current state of financial well being.

m o n e y s c o p e / l i f e s c a p e  c o n c e p t  u i

•  DASHBOARD VIEW

• OVERVIEW OF PROGRESS

• TIMELINE,  ADJUSTABLE 
MEASUREMENTS FOR VIEWS 
MANIPULATION

• DROPDOWN NAVIGATION

• CUSTOMIZED CATEGORIES FOR 
SECTIONS OF DATA

• CONSIDER NAVIGATION FOR EASY 
DEEP DIVE

• REAL ESTATE SNAPSHOT

• MULTIPLE PROPERTIES WITH 
PAGINATION

• OVERVIEW AND VISUAL 
REPRESENTATION OF THE DATA

• ENABLE FAVORITES FOR EASY 
TRACKING

• CONTROLS CONDENSED INTO ONE 
TOP RIGHT MENU

Details

•  HOVER STATE FOR DATA POINTS

• HOLISTIC VIEW OF SCALING 
NUMBERS- LOW NUMBERS FEEL 
HIGH WHEN PUT AT THE TOP

• SNAPSHOT OF NUMBERS PROVIDES 
A COMPLETE OVERVIEW OF 
PORTFOLIO

• FAVORITES

• SETTINGS IN DROP DOWN

• IMAGE SET FOR BACKGROUND TO 
ENHANCE PERSONALIZATION

• DESIGN EVOKES SENSE OF 
ORGANIZATION AND CONTROL

• ADD VALUE ACTIONS IN TOP RIGHT 
CORNER

• ICONS FOR EASY ACTION 
ASSOCIATION

• TOP RIGHT NAVIGATION AND 
CONTROL PLACEMENTS

Project overview View Prototype



• Designed with business goal to integrate product with a focus on increased conversion

• Give an SEO boost to the home section of xfinity 

• Increase user interaction with pages, offer extensive information on individual products and their 

benefit to the user

Xfinity Home, launching a new set of products available for purchase on their website with a paired 

package for home security, needed all new content and a 100 + page experience designed and built to 

accommodate the home security shopper and increase visibility into the suite of connected products.

X F I N I T Y  H o m e

•  PRODUCT FOCUS

• PHOTOGRAPHY TO SHOW USERS

• HOME SECURITY WITH EMPHASIS ON 
FEATURES

• MOBILE INTERACTIONS

• QUICKSHOP TO CONNECT WITH 
CUSTOMER SERVICE

• FORM INTEGRATION WITH CALL 
CENTER

• CONNECTED ROUTES DISPLAYED VIA 
ICON

• USERS INTERACTING WITH PHONES 
TO DISPLAY TECH INTEGRATION

user flows

Home Landing

Devices New/Existing

Customer New/Existing

Devices Family Device Product Page Add Plan to Cart Finalize with Rep Call

End

Existing Equipment

Y

 NNew Product Set?

Y

 NNew Customer?

Choose plan

Form Submit to Call 
Rep

Details

•  FAQS AT BOTTOM

• CUSTOMER 
ASSISTANCE

• DYNAMIC FAQ FOR 
EACH CATEGORY

• PROMOTED 
PRODUCTS TO 
ENCOURAGE 
EXPLORATION

• PRICE CALLOUT

• DIFFERENTIATION 
BETWEEN NEW AND 
EXISTING CUSTOMER 
PRICES

• FEATURE 
EXPLANATION

• CALL TO ACTION TO 
SCHEDULE A QUOTE

• NEW ICON SETS

• PROMOTION OF 
RULESETS 
FEATURES

• NEW LAYOUT 
FOR SPECIALTY 
ITEMS WITH 
HEADER

• PRODUCT LISTINGS

• SEO GAIN

• EQUIPMENT 
INDIVIDUAL PAGES

• BREADCRUMB 
NAVIGATION (NEW )

Project overview see it live on xfinity.com



• Designed with business goal to integrate product with lookbooks and increase shopper conversion

• Over 24 Lookbooks since launch in October 2016

• 2.2% Conversion rate, up from non-lookbook shopper of 1.7% Conversion 

•  76% AVG CTR

Lookbooks are an interactive solution to a visually driven business with the need to offer inspirational 

shoppers a visually prolific spotlight on outfitting, brand partnerships, and styles and trends the 

business wanted to push forward.

u o  L o o k b o o k s

• HOVER STATE

• INTERACTIVE TILES

• EXPANDING PRODUCT TRAY

• NAVIGATIONAL EXPOSURE

• QUICKSHOP VIEW FROM PRODUCT 
TRAY

• ACTIVE TILE INDICATION WITH 
ARROW

• ART LAYERED BACKGROUNDS

• CONFIGURABLE IMAGERY

• EMBEDDED TEXT

DESKTOP

• LEAD IMAGE

• SEO LIVE TEXT

• IMAGE

• COLLAPSE/
EXPAND TRAY

• PRODUCT TRAY 
WITH 
PAGINATION

• QUICKSHOP

• PRODUCT TRAY 
BELOW IMAGE

• SCROLLABLE 
OVERFLOW

• IMAGE 
TRAYS

• TAP TO 
EXPAND

Wires 

MOBILE

Lorem ipsum dolor s it  amet,  
consectetur adipiscing el it ,  

sed do eiusmod tempor 
incididunt ut labore et dolore 

magna al iqua.

Project overview View Prototype



• Designed to evoke interest and garner attention for a new dashboard

• Prepare users for a UI change that will impact their day to day work

• Increase interaction and promote media coverage on the updates through a new experience

eMoney Advisor needed a way to promote their UI refresh and new features in an interactive page that 

did not follow the normal flow of a text only release note update.  Video components, an interactive 

slider, and new visual branding were introduced for the launch of this campaign

E m o n e y  a d v i s o r  e m x

•  CLEAN, SLEEK PRESENTATION 

• UI  ATTENTION AND FOCUS ON APP

• BANNER CALL OUTS FOR CLARITY AND 
NAVIGATION

• MODERN STYLED SHADOW AND 
DESIGN

• INTERACTIVE FEATURE SCROLLING

• SCALABLE SLIDER ON TABLET AND 
MOBILE

• SUPPORTS TOUCH INTERACTION 
AND SWIPE

• AUTO-ROTATION OF FEATURE 
UPDATES

• VIDEO PLAYER OPENS PLAYER

• YOUTUBE COMPATIBLE LINK SUPPORT

• MOBILE FRIENDLY VIDEO

Details

•  FAQS AT BOTTOM

• CUSTOMER 
ASSISTANCE

• DYNAMIC FAQ FOR 
EACH CATEGORY

• PROMOTED 
PRODUCTS TO 
ENCOURAGE 
EXPLORATION

• PRICE CALLOUT

• DIFFERENTIATION 
BETWEEN NEW AND 
EXISTING CUSTOMER 
PRICES

• FEATURE 
EXPLANATION

• CALL TO ACTION TO 
SCHEDULE A QUOTE

• PRODUCT LISTINGS

• SEO GAIN

• EQUIPMENT INDIVIDUAL 
PAGES

• BREADCRUMB 
NAVIGATION (NEW )

Wires 

•  SLIDER SCALES DOWN

• TOUCH ENABLED

• AUTO SCROLLING

• MOBILE 
COMPATIBL
E VIDEO

• STACKING 
TREATMEN
T FOR 
CONTENT 
BLOCKS

Video

headl ine

text module 
feature 1

headl ine

MOBILE

DESKTOP

• LEAD IMAGE

• FEATURED VIDEO 
MODULE

• SEO LIVE 
PARAGRAPH TEXT

• IMAGE MODULES

• 100% AND 50% 
LAYOUT 
COLUMNS

• INTERACTIVE 
SLIDER

• FULL SCREEN 
DESIGN

text module 
feature 1

Video

headl ine

text module 
feature 1

text module 
feature 2

headl ine

feature detai l  
micro paragraph

Project overview see full project on emoney



• Designed to educate customers

• Promote how to use the Voice Remote and what types of phrases could be dictated to the UI

• Increate interactive elements within the digital experience, to provide an omni experience for customers looking to 

get the remote or learn how to use it

Voice Remote, a new remote that has voice enabled capabilities, was in need of digital representation and 

marketing.  For users to understand how to use the remote, we created educational content and a 

resource hub and marketing campaign to go along with the Voice Remote product launch.

X F I N I T Y  v o I C E  r E M o T E

• REMOTE IMAGERY FEATURED TO 
PROMOTE THE NEW DESIGN

• DEVICE CENTERED PRODUCT MARKETING 
LAUNCH

• INTERACTIVE MENU FOR PHRASES

• DYNAMIC JS TO INCORPORATE NEW 
PHRASES COMING FROM CMS

• CUSTOM ICONS FOR EASY SCANNING

• NEW FEATURE HIGHLIGHTS ADDED TO 
MAKRETING CONTENT

Project overview see full project on emoney

Final designs 


